Your storefront is more than just a physical entrance - it’s
the first chapter of your brand story. A well-designed
exterior sets the tone for the customer experience,
drawing people in before they even step inside. By
incorporating elements that reflect your brand identity,
you create a memorable impression that builds trust,
sparks curiosity, and encourages exploration. In today’s
competitive market, your storefront isn’t just decoration;
it's a powerful marketing tool.
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of small town charm, casual ease, inviting
friendliness and plenty of recreation
opportunities. It's this balance of easy and
accessible excitement and relaxation that is so
unique to that life at the lake feeling. Learn
more about the lake town vibe in the

Destination Positioning Strategy.

Your storefront should turn heads without losing the charm that
makes Sylvan Lake special - the lake! The goal is to create a
design that feels fresh and inviting while reflecting the
community’s lakeside warmth and character. By blending bold
visuals with local authenticity, you'll attract attention and build
trust.

Balance Boldness and Belonging. Use eye-catching elements
that complement the town’s aesthetic rather than clash with it.

Celebrate Local Vibes. Incorporate colors, textures, and themes
inspired by Sylvan Lake’s natural beauty and community spirit.

Tell Your Story. Share what makes your business unique while
showing you're part of the local fabric.

Refresh Regularly. Keep displays dynamic and seasonal to
stay relevant and engaging.

Before making any changes to your space, be sure to review municipal bylaws and, if
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MU n ICI pdl you lease your space, your lease agreement. These steps help you avoid delays,

unexpected costs, and compliance issues. For guidance and to ensure your project

BYlOWS meets local requirements, contact the Town’s Planning & Development department at

planning @sylvanlake.ca.

Land Use Bylaw

— 7.6: Building Orientation & Design
— 7.7: Commercial Patios

— 7.18: Drinking Establishments

— 7.26: Landscaping

— 7.28: Lighting

— 7.36: Outside Display Areas

— Part 8: Signage

Sustainable Waterfront Area Redevelopment Plan
50 Street Area Redevelopment Plan

Development Process and Design Guidelines
50" Street Urban Design Guidelines

° You may need a building permit if you are:
Perm Its . Building, adding to, or renovating a building;
. Putting up a sign (certain types);
. Changing the use or occupancy of a building;
. Installing a wood burning fire place; or
. Building a deck of 24 inches or higher above the ground.

More information can be found at SylvanLake.ca/Business-Development/Permits.



https://www.sylvanlake.ca/business-development/land-use-and-zoning?_mid_=14317
https://www.sylvanlake.ca/business-development/planning/area-redevelopment-plans
https://www.sylvanlake.ca/business-development/planning/area-redevelopment-plans
https://www.sylvanlake.ca/business-development/planning/area-redevelopment-plans
https://www.sylvanlake.ca/business-development/planning/area-redevelopment-plans
https://www.sylvanlake.ca/business-development/planning/design-guidelines
https://www.sylvanlake.ca/business-development/planning/design-guidelines
https://www.sylvanlake.ca/business-development/planning/design-guidelines
https://www.sylvanlake.ca/business-development/planning/design-guidelines
https://www.sylvanlake.ca/business-development/permits
https://www.sylvanlake.ca/public/download/files/310497

Exterior Elements

Signage
« Improves visibility and attracts customers
+ Consider font choice and placement to maximize
legibility from a distance.
» Consider options like blade signs or creative designs
that complement the streetscape
+ Reinforces branding and enhances curb appeal

Lighting
+ Enhances visibility and creates a welcoming atmosphere
+ Important for year-round operators to signal open hours
« Use strategically to highlight signage and entrances
without causing glare or light pollution

Landscaping & Greenery

+ Adds curb appeal and softens hardscapes

« Contributes to a vibrant, attractive streetscape

« Consider planters, seasonal flowers, or low-maintenance
greenery that complements the storefront

+ Ensure placement does not obstruct pedestrian flow and
complies with municipal guidelines

Entrance & Parking

« Serves as the first impression: keep it clean, inviting, and
well-maintained

« Ensure clear visibility of signage and hours of operation

» Good lighting enhances safety

« Consider adding decorative elements to create a
welcoming atmosphere without obstructing access

Window Displays

 Captures attention and showcases products effectively
« Creates visual interest and reinforces branding

« Refresh displays regularly to keep them engaging

« Consider sight lines and layers for added dimension

Spillover Displays

« Adds visual interest and encourages customers to
browse beyond the storefront

+ Helps activate sidewalks and create a lively streetscape

« Displays should be neat, safe, and compliant with
municipal guidelines

« Consider seasonal or themed displays
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https://www.sylvanlake.ca/business-development/building-and-development
https://www.sylvanlake.ca/business-development/land-use-and-zoning
https://www.sylvanlake.ca/public/download/files/310497
https://www.sylvanlake.ca/public/download/files/310496

